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Jane Burch Cochran, Marilva Henrion, and
fudith. Content. The first questions were
*What can an exhibit do for me?” and “How
do vou choose where o exhibit?” The
Answers were many,

Sales and the percentage
cormmission aken

Do they have a catalog?

.

s

Is it a nice space in a gallery or
museurn?

How much exposure will vou
gain from it?

Do 1like the other artists involved
and wanl to show with them?

.

*

.

Doing shows out of state or out of
the country is good {or the resume
Is the show going to be
professionally installed?

N

Timeline: what are my other commitments
during this same lime [rame?

Challenge: some said they just liked o do
shows out of their normal orbit and enjoyed
the mixed media shows, where fiber was
combined with other art.
Questions sbout photogra-
phy followed, and it was
agreed upon by the panel that
it was well worth the money
to hire a professional photog-
rapher and have it done right,
so vour work will be seen at
its best. In general, the panel
seemied to say that they liked getting 47 ¢
transparencies (you can make slides {rom
these, as well). And most got 15 1o 36 [ull-
view, plus 15 to 36 detail slides originally,
then immediately had at least six duplicates
make, keeping the originals for special situa-
tions. Marilyn said that she went through ten
photographers before finding one she liked,
so we should not give up oo easily.

5"

Web sites and their value were also dis-
cussed. Most used them as “calling cards”
and exposure, but in general felt it was hard
to sell fiber work straight off the (nternet.
These sites do offer a lot of exposure, as
Marilyn said that she had 11,000 hits rom 35
countries in her first six months on the Webh,

The panel also discussed whether they did
volunteer work and if it helped th <>irr*nnne(,:-
tions. The answers ranged rom- "o
Judith, who gives 20 hours a week al the
Palo Alto Art Center and has been doing so
for 20 vears. My conclugion is that &
depends on your location and what you
have time 1o do.

The question of “How do vou handle the
business of art and the time speat on i?”

SAQA Conrerence Session

was of interest to evervone, as we all face
this continuing, but necessary interruption
to just making art work. The panel a'z,r?ed
that they spend 25 to 30 percent of their
time on the business of

art, and that itis nec-
essary Lo do so to gel vour work out there.
Prom updating resumes and business cards,
accounting, price lists, press releases, e-mail,
cataloging quilts, making st

labels, and keeping up with correspondence,
all agreed it made for a full workday.

The last question was about how thev pre-
sented themselves 1o a gallerv. Most replied it
is fmportant to treat the gallery with respect
and make an appointment in advance, asking
if the gallery has a special tme to see work,
The artists took their portfolio as well as sam-

" ples ol actual work. In these appointments, it

was felt that photos (especially enlargements)
were more uselul than slides, which are hard
to see. Some continued o send posteards of
their exhibits 1w galleries they want to repre-
sent them, to establish rapport, Jane said that
it sometimes takes a long time to find a gallery
that really likes vour work, and that it is impor-

tant that they do. They also stressed alwavs

sending a selladdressed, stamped envelope
{SASE) which makes the gallery more likely to
return vour slides in a timely manner. Patricia
also emphasized that
these galleries need us
as much as we need
them, and that we
should be confident in
our approach to them.

e

The final words of
wisdom offered this
advice: Jane said o
work toward a personal style berause that is
what gives you a reputation. Marilyn suggest-
ed that we try not w spread ourselves too
thin, and get good at prioritizing. Judith want-
ed us o take a Hitde time for ourselves out of
each day and not feel guilty abour it, and
Patricia said to have the courage to be confi-
dent abour vour own direction even if every-
one else isn't doing it. Styles keep changing.
And maybe your work will become popular at
sOme point.

Jurying and Judging

The afternoon panel was moderated by Libby
Lehman and included four panelists who
were quite familiar with judging and jurying:
Jane Sassaman, Katie Pasquini-Masopust,
Linda MacDonald, and Hilary Fletcher.

Libby began by explaining the dilference
between jurying, which is selecting {usually

from slides), and judging, which is 2 wmdmg
prizes {usually in person). They discussed if

U was fair to have two different panels for

one show - one o jury and one 1o judge,
and most felt they'd rather have the same
panel do both for consistency’s sake

tionery and




They discussed what
suggested:

a good slide was and

+ Clear with good color

- No extras in the photo: any distraction
will throw the jurors off
- In focus: i you can’t quite see the quilt
hecause it's blurry, it will get knoe ked
o‘uwi the jurying.
» Have a good detail shot: 2 10 to 127
square area is best
+ Make the “reliel” {depth) of the
quilt show .
Background was discussed. The panel felt
white was best, because in reality that is
likely o be what your quilt will be displayed
against in most shows.

Hilary Pletcher, Director of Quilt National,
then talked extensively. about the jurving
process for Quilt National and the immense
efforts they expend 1o make it fair to all
Each entered slide

Is seen a toral m three

SAQ_X LOH}.L REnCE: sz;lbrs

times lw the jurors. They use a point systern,

gre not aware ‘of whosé workis being
shown, and.do not have any discussion in
the early mund In the last round when
about 150 choices are.namrowed {0.88, they
do discuss derivative work and how to make
it 2 cohesive show. I, for one, came away
impressed with all uéy' get. done in".one
weekend,
remember anything after seeing ninete
carousels of slides in random order lhat,f
night, just to get an overview of their choic-
es. Imagine seeing that many slides in a row
without a break - talk abdéut sensory over-
load! My hat' is.off to all jurors dll(“f h«mmu

7

_the details of the:process.

The panel then deCUﬁs@d what they were
looking for in-the slides. The overwhelming

answer was visual ampacl' ‘They are also Jook-
inglora .smmg mdmdual'slaiemem andstyle
that mm'e,s what the piece-is about, There

was a long discussion, about workmanship

and the géneral consenstis was that it did not
hold the importance that it does in uadm(m~

al. shows, and: ‘that impact was ‘far more

imporiant [hdﬂ technique. However, they
alsy hoped that the workmanship wnuid be
appropriate o the quality of the piece.

Other topics were the written comments by
judges at a more traditional quilt show, and

and amazed: that they can even -

who chooses ‘the jurors. {(That selection is
generally done by the people who run
the show and is based on that judge's reputa-
tion, knowledge, and respect within the
quilt world).

Mentoring ,
Next came a mentoring session where there
were 17 mentors, each with three mentees.
They spent an hour and a half in small groups,
discussing whatever Lopics were important o
them, sharing idéas and experiences.

Later we all went ng the Quilt National open-
ing, probably reviewing in our minds the long

-and complicated process by which these par-

ticular 88 quilts were chosen to be in Quilt
National 2007, it certainly made you look at
the show dilferently-and understand better
why certain quilts might have been chosen.

Overall, this was a very informative and well-
organized meeting where we all came away
with some new knowledge that we can hope-
fully put to use in our own quilting careers.

Managing an Artist’s Life: Resources
from Sue Benner’s Keynote Address

At the recent SAQA meeting, Sug Benner pre-
sented the opening -session, “Managing an
ArtisU’s Lifer How to Do iv Al She used these
books to prepareher Lalk: ‘

» Beveridge, W.1B, *The At of Scientific
[nvestigation,” New York, NY. Vintage
Books, Random House, 1850, .

- Brumberg, }ean Jacobs, “Fasting Girls:
The History of Anorexia Nervosa,”
Cambridge, Massachusetts,

Harvard University Press, 1989.
+ Elderfield, John. “Henri Matisse:
A Retrospective,” New York, NY. The
Museum of Modern Art, 1992,/
- Lamott; Anne, “Bird by Bird: Some
_ Instructions on Writing and Life,

New York, NY. Doubleday, 1994,

» Martin, Janel Leines, and buiann
Johnson Nelson, “Growi ngup
Lutheran: What Does This Mean?”
Hastings, MN, (‘dtaganai ress, 1997,

" Tuite, Bdward Roll, “Envisioning

Anformation,” and *Visual Explan-

ations: Images-and Quanlities:

Evidence and Narratiw,” Cheshire,

Connecticut, Graphics e%, 1997.

SAQA Resource List .~ -
Moderator Wendy Huhn ‘and - panelisis
Patrivia Malacher; . .Jane Burch Cochran,
Marilyn Henrion, and Judith: Content, who
participated in ‘a. discussion on “Practical
Concerns o the Business of an Exhibit Artist™
compiled this list of recommended books
(md magazines for SAQA members,” .
+ “The Practical Handhonk forthe *
Emerging Artist,” Margaret R. iaézazai, .
Harcourt: Brace, 1997, i :
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“Creating a Life Worth Living,”-

Carol Llovd, Harper, 1997

‘At and Reality,” Robert J, A

bbott,

Seven Locks Press, 1997

W riting A

About Art,” Henry Saver,

Prentice Hall, 1999,

“Daybook,” Ann Truitt,
Vildng Books, 1986.

“Turn,” Ani Truitt; Peniguin Books

“Prospects:. The Journal of an Adtist,

n

Ann Truitt, Penguity Books, 1982,

“att and.Soul: Notes on Creating,”
Audrey Flack, Akrana-Penguin Group;

i

986,

“Writing Down the Bones,”

Natalie Goldbery,

1

Shambhala Press,
986.

“Deep Wnunﬁ, Eric Maisel,
Penguin-Putnam, 1999.

“St:ayin_g Sane in the Arts,” Bric Maisel.

“Pearless Creating,” Eric Maisel,
‘Tarcher Pumdm 19%

“Wb"l on irummg vaamsm rmd A:L

C

ulture,” Mira Schot, Duke University

Press, 1997.

u
C
-of Artists’ Writings,” Kristine Stile,

Peter Sely, University of California Press,

[

theoriesand Docwments of
ontemiporary Art: A Sourre Book

1996,
“A Beginner’s Guide 1o the Unive;i;«,”
Michael S. Schineider, Harper Perennial,
1994, ‘

“The Pink Glass Swan,” Lucy Lippard,

1

‘he New Press, 1995,

“Art and Fear,” David Bayles, 1 e)d Orland,

&

“The New York T

apra Press, 1993,

limes. Mdmm of 81\'1

and Usage,” Commolly/Siegal, Times
Books, 1999,

“The Gregg Relerence Manual,”

W{Hmm Sabin, ( Ienwe Publishers, 1998.

“The Business Letter Handbook,”
Muckian/Woods, Adams Media, 1996.

“Business Letfers for Arlists,”

n

%tephen

Douherty, Watson Guptill, 189

iy

Technical Communication Tth Edin’on,”

John Lannon, Long eman Publishers, 2000.

“Centering,” M.C. Richards.

it

The Blapk Canvas: lnviting the Muse,”

Anna Held Audette, Shambala Press 1993.

“Collage Art,” Jennifer Ati\mson,

Rockport Publishers, 1

i

993.

The Writing Life'and Teaching a Stone to

Talk,” Annie Dillard, Harper Perennial Press

- “The Surlace Designers Art,”
Lark Books, 1993.

- “Imagery on %almc, Jean {d\’ Laury,
C e T Pub hthg, 1997.

- quip Dvemg,’ Kate Hr()uﬂhmn

- “The Art Quily,” Rol_)en’ Shaw.

- “Phe Kimono Inspiration,” edited by
Rebecta AT, S!‘eph‘ms‘ \'xmhi!«) 1. Wada

- “The Inventive Ari ot Japanese Shaped
Resist Dyeing,” Yoshiko 1. Wada,
Mary Kellog Rice, and-Jane Barton. -

”

» “Memory Cloth: Shibori Now;
Yoshiko 1. Wada (not yet-released).
Magazines: Piberarts, Smf&‘ﬁw Design
Journal, American Craft, Ornanient,
Art/Quilt, Raw Vision, New Art Examiner,
Art Calendar, Art Forum, Att News, Art in
America, (mts Report. :

Artists” ,Resaurces

Attendees at the SAQA Conference in Ohio
received this list of recommended artists’
resources i"mnxpresem’er Marilyn Henrion,
along with her notes on-each:

Slide Duplication: Custom Color Corp, 300

West 19th Terrace; Kansas City, MO 64108,

800-821-5623"" Best source for duplivate
slides at best price. Call for current price list

and order forms, (Example: 20-49 dl'{)?b af

one slide’ are 36 cents each for preseritation
grade, 84 cents each for reproduction
grade—! find the presentation grade quite
sahsmmnn’ for most purposes.)

Photos From Slides: The Stideprinter, P()
Box 9306, Denver CO, 80209, (Phone num:
ber not available). Excellent glossy or semi-
slossy color photos from slides at & reason-
able price. Send for price list and mailing
envelopes. {Price examples include mailing
costs: 47 % 6 prints, $1 o $1.10 each
depending .on number ordered, 3" x 77
prints; $1.75 to $2.00 each. 8" x 10" prints,
$4.50 to $5.00 each. 17 67 prints, $7.75
to $8.50 each.) :

<

Printer (()mhore} Silex Bnterprise and
Printing, 24 Peacock Road, 1/F North Poing,
Hong Kong. Tel: 011-852-221-40647, Fax:
011:852-221-40657 (attn: Shirtey Chung).
For catalogs, mailing pieces, etc, Excellent
work-at much better prices than comiparable

U.8. sources. Initial communication by fax or
send a mock-up of your piece via U.S: atrmail
{or price quote. Very nice to deal with, amaz-
ingly quick response time,

Mailing Lists and Contacts: Caroll Michels,
19 Springwood Lane, Bast Hampton, NY
11937-1169,  www. carolmichels.com. See
page 171 for a review of Michels’ book, the
classic reference, “How to Survive and
Prosper as an Artist.” ¢ ’

are lum At

© pieces bringg fiber art info the

A Calirorma Treasure:
U MERLE AXELRAD SERLIN

Louise Thompson Schiele

What happens when a highly trained ‘archi-
tect turns o fiber art? A (:i"),lle(:ﬁ(')n‘(j‘){',x\wrl{,is
created that will “knock vour socks off.”
Merle Axelrad-Serlin his crealed an_eighi-
piece series of quills commissioned by the

Sacramiento Ffwimnmmtal Protection
Agency's !!:’i’A) fiew state headquarters I)m{d
m{ inSac *amemn, Californix

“(’ahomm Treasures” consists of eight 507
by 50" framed {iber collage pieces represent-
ing varipus: landseapes throughout the s
The quilts withbe placed in lobbies on dme(—
ent loors: of the 25-story i)uddmg “The quilts
ording to’ their geographic ele-

vation, so “Mnn;grey Bay Camyon” will be on
third floor, and-*Mount. Shasta”. finishes .
Other titles

the tf
ofl the series on the 25th floor:
inchide” “The Central . Coast,” “Delta,”
“Headwaler. Red\;mods,”, ke Tahoe;
“Joshua Tree;” and “Ceniral Coast Foothil
The high quality of woik depicted in these
art world.-
Merle's anique technique of fiber collag
superior, and her imagery pulls vour in At ‘rs{ ‘
glance. When { first saw MPF}P § woi k. Lwas

stiunned at the precision of her images. She

has ce’rmmlv mastered her technique:and is

ready’ to show the world that lxhel artis an

art form fo be noticed. :

ught. artist, trained as: an
architect. Raised - in the Bay “Area ol .
California, Merle was vice - president of a
respected: San_ Prancisco architectural firm
for more than nine vears before moving to
the Sacramento area with her lawyer hus-
band, Mark Serlin. Her first quilt was made
ten years ago f{or her son Marshall Over
time, she'has developed her own techiique
of lawung pieces of fabric 1o treate rollage
images. Merle likes to ude her own hand
dved or painted fibers, but also uses com-
mereial upholstery fabrics, mainly because
they have great texture.

Mede is a

Merle works out of her studio in downtown
Sacraments, located in the Art Foundry
Gallery. Surrounded by renowned painters
and sculptors, Merle has found her place in
the Sacramento area art scene, as well as the
outside art world. ¢ :




QUILT MATIONAL 2001

Continugd rrow covex

mented by the others that would he seen at
the same time; the ON installation team
headed by the Dairy Barn's Facilities Manager
{marvelous) Mark Rice who was assisted by
several community volunteers who changed
their evervday schedules just so that they will

be available to work on this project; and of

course, Lanna Galloway who has volunteered
to serve as my official assistant. How lucky |
am that all these people care so deeply about
Quilt National. 1 feel so guilty when people
thank me because without these people
there would be no Quilt National. | also had
the pleasure of announcing and presenting
the Quilt National ‘01 awards,

The genernsity of sponsors
Ardis and Bob James of
Chappacua, New York,
enabled the artists and

Sponsor Arodis James & ber son, Ralph

an additionsl 90 people lincluding the SAQA
participants) to enjoy a wonderful hanquet at
the Ohio University Inn immediately following
the reception at-the Dairy Barn. ‘

On Saturday morning, SAQA treated the
exhibitors and SAQA conference participants
to a light breakfast of juice; mulfing and fruit at
the bam: Since there were fewsr peaple in the
Barn than at the Opening Reception, people
“could actually see and appreciate the quilts,
This was also another of the many opportuni-
ties for the aftists to shmooze with.one anoth-
er and 1o share experiences and information.

Although many people spent Saturday after-
noon. in’ Lancaster, OH (at the exhibition at
Studio- By and Balimore, OH {at the debuf
‘exhibition of Nancy Crow's timber frame
barn,} 1 remained at the Barn-to greet and
chat with the first of the nearly 7000 people
who are expected 1o visit Quile National
before it closes on September 3. The consen-
515 the best ON ever, and since
are. more works in this collection that |
would have s
inclined fo agree with this judgement.. -

As you may know, for the past several ONs,
there has been a wadition of having. 2

Saturday. -evening Pizza and Cheesecake

e owner

Party at Marvin’s and my home. T
of Athens” best pizza,
married. to the ON exhibition “designer.

ted if L had been ajuror, lam .

“Late Night Pizza,” is .

Michael Kleinman has always catered this
event with his sumptuous and unique pizzas,
including the famous twice-baked potato and,
of course, artichoke Parmesan pizzas. This
vear | finally got smart and realized that if 1
served the food in the house and in the bs
vard under the tent, that people would not
have to stand in a long line to get their food.
This worked Tor the pizza and salad as well as
{or the many different varieties of cheesecake
that | made. Unfortunately, this event was the
very last time that Michael will be making Late
Night Pizza. 1f 1 have another party again in
two vears, { guess 'l have to come up with
something else for the menu,

The weekend officially ended on Sunday
morning with the Priends of Fiber Art
International brunch at the Ohio University
inn. The discussion after the meal provided
an opportunity {or several collectors 1o share
information about the whys and hows of col-
lecting art quilts. Il was quite obvious that
attists’ and collectors have many .common
objectives and it is wonderiul to have a
chance to share ideas.

On Sunday evening Marvin and | hosted
another party for some very special local
friends - the kind of friends whom vou ean
call and say “Come on over and help us eatlall
these leftovers....” k

All in all, Diary, it was a really wonderful
{albeit exhausting) weekend. It was a time
when | was able (o renew. some very long-
standing friendships, and at the same time,
meel many, many people whom { hope to
2ain in lwo years.

Quilt National 2001 Awards

: -4 Best of Show

Noel M.
ssmann,

Stroudsburg,

Pennsvlvania;

: “Aummg

- Leaves

- Mriptych”

A Award of Excellence ~ Ruth G
Tempe, Arizona: “Floating 1°

ArTson,

Lynn Goodwin Borgman Award {or
Surface Design - Jan Myers-Newhury,
Pintsburgh, Pennsvlvania: “learus”
juror's Award of Merit - Carol Anne
Grotrian, Cambridge, Massachusetts:
“Harbingers of Spring”

A Award for Most Innavative Use of the
Medium, Sponsored by Friends of Fiber
Art International ~ Pat Kroth, Verona,
Wisconsin: “Revisiting Jacks
Juror's Award of Merit - Scott Allen
Ellegond, San Francisco, California ~
“Workman’s Quilt”

Witlits (center), Catifornia; “Into the Tornadn”
Domini McCarthy Mémdriai Award ~
Robin Schwalb, Brooklyn, New York:
“Heroic Optimism”

Juror’s Award of Merit - B. }. Adams,
Washington; DC: ™A Seasonal Spectrim”

A SAQA Cathy Rasmissen Memorial
Fund Award - Dalé Fleming, Walnut
Creek, CA: *Corporate Attire.”
C.R.E.A.M, Award

At our last Board of Directors meeting, it w
agreed thatthe Cathy Rasmussen Memorial

Furd - Award ~would be “renamed . the
CREAM. Award, which stands {or Cathy -
Rasmussen Emerging Artist Memorial Award.

It has been one vearsince. Cathy’s passing.
We feli that with her humor, and devetion to
studio art quilters and to SAQA, Cathy would
think this award a fitting tribute Lo the “cream
of the crop” of emerging artists who are
exhibiting in Quilt Narional. Have we men-
tioned it is awarded at the Dairy Bamn?1?' ¢




This-excerpt is the first-of a series-of articles by Geoffrey Gorman to
© explore the various attitudes that hold us back as artists. In future -
issues, we will print more of his coraments as space availability dictates.

D uring my many years a5 a gallery. dealer; 1
got o know and observe a variety of successil
artists imm arund the mumr\’ Many of them
were errersing artists, others wete in midea-
reer, and all of ther \wn» fast on their way o
making not only na[uma and international rep-
utations but also fmpressive incomes. 1 often
noticed that these successiul artists had similar
trails, characteristics,. and habits. It became
startlingly clear to me that this framewaork of
similar habits was the foundation for the con-
tinuing success of these artists.

s who were truly professional would

The artis

arrive in Santa Fe several days before their
shows, rather than on the dav of [the show.
They arrived 'w‘eu inadvance so they could
meet local museum directors and curators,
hand deliver invitations to other gallery deal-

which they would-check against mine to make

changes and updates; They would quiz me
about the local and regional art scene; they
would ask who the key art plavers were.

These artists were the ones exhibiting their
artwork around the couniry and they were the
ones getting critical attention and a variety of
exposure through art galleries, ‘museumns,
newspap i»x"x’y and art magazines. What they
had in common was a framework of habiis
and traits that translated into a solid approach
to the business of marketing their art.

1 have also noticed the opposite of sucrcessiul
artists. These are the artists that buy into and
perpetuate the many myths surounding the
art world. Often these myths serve no purpose
at all except to keep artists from achieving
their goals. We will be looking at the ten more

obvious myths that are still being perpetuated.
Some of these will not apply 1 vou, but some
of them may be notions that vou believe,

‘The principles, myths, and habits of prof
sional artists have been taken from the Artist’s
Career Training {ACT) program offered by
Geoffrey Gorman & Associates. This compre-
hengive three- to six-month course is for
artists who want to get organized and putinto
place the foundation of a successiul art career.

MYTH T : If 1 Just Do My Art,
Everything Else Will Work Out.

It would be terrific if the world were set up
to let artists stay in their studios and just do
their art, And it would be great if money
grew-on trees. Unfortumately, this is not the
way things are. Many artists believe that the
only thing they are required to do is creale
their artwork. They cai'stay in their studios
and let other people, siich as gallery dealers,
worry about'the busingss of selling their art
and promoting their career. :

I you are in this workshop, you have j)r(“)f,za-,
bly already shed this beliel. It i§ definitely one
that your career is better without. Your suc-
cess reqquires that you focus on vour art and

on your business, You need o get into the.

habit of seeing the entire pioture of what it
takes o succeed as a professional artist. You
have to become familiar with and learn how
to deal with all the different aspects of being
both an artistand a small business person.

Action Steps

« Pind a mentor to-develop
a relationship with.

- Think of yoursell as a small business
person/entrepreneur.

My Art Speuk"s for Hself.

Art certainly hag the power o (ranscend

words and language- [ the images are univer-
sal, it can have meaning in alinost svery cul-
ture. Artists often sav that the artwork speaks
for itsell. However, the age in which we are
living requires us to u$ clear English 1o com-
municate. Artists especia iiy need to be able to
talk about their work, Often there is no one
else that will speak about it in such a way
that a non-arts audience will understand

what is being created.

Therefore, it is imperative that vou have a
clear, concise, understanding of your work
that you can tell w other people. You neerd to
he able to put the work into a historical con-
text becase most viewers need (o know how
it refates to them. You need o be able to
explain the mediam and how vou use it. You
also need to be able to speak about vour
ry, or subject matter on a level that a
high school student will understand. 1L never
helps to talk about artwork in a manner that
goes above the listenec's head.

Action Steps

- Organize and pul together a one-
hour slide !pc{unﬂ/l resentation on
vour work/influences.

- Make a commitment (o gwe it

MYTH : A True Artist Lives Life
Free and Without Structure,

One of the myths that has circulated for
dozens of vears is that s do not have 1o
work within the structures and rules of our
society. Some. artists believe that because of
their vocation they can do whatever they
want. They also beligve they deserve to be




honored and that society should make
allowances forthem simply because they are
ARTISTS! Artists are special people; there is
no doubt about that. However, being an
artist does not give vou the right 1o live out-

Side of the conventional system, especially i

vou have to make a living lrom that system.
Sorry Lo disappoint vou. In fact, with so
many artists wanting o succeed in the ar

world today, the ones who know the rules of

the road have the greatest advantage, They
keep up with the art scene and understand
the "big picture.” They live within the brozd
framework of society because they are com-
mitted to their goals.

Action Steps

- Organize your office and everything in

it: filing, inventory, and photographs.

+ Hire a professional when needed:
accountant, photographer, arts advisor!

MYTH & If It Didn’t Work Out
Once, Il Never Work Out.
It’s hard for artists to understand that the art
waorld works very s lt;wi\!, and that it takes an
enommous amount of persisience and deter-
mination to succeed. Often it takes vears and
vears of letting people know what you are
doing before they pay attention to vou and
vour artwork. One type of artist to avoid is
the one who claims that he or she has “done
it,” and it doesn’t work: These artists will tell
vou how they contacted the right people, semt
out the comrect ma ma! created the work
that the public wanted, ami even after doing
all of this, they still didn't get anvwhpm

The reality of wor king on the I;usuwss of
your art is that it takes great stamina and
persistence to.-advance vour career.' Some
people do not have the drive to make-it work
for them. But there are many other artists
who-do continue Lo achieve their goals in
the art world. (’me big difference between
these two types of artists is their dimude
Suceess{ul antists have a ;mamw mental atti
tude ahout their care zer, while'the otherki
have a ne
dous dnier?m el

Acm::m Steps )

» Be committéd to suee «)edmo over
the long haul.

- Keep a yearly planner in vour office
for scheduling short- and long-term
strategies

Z: One Dc:y Fl Be
Diswvered N
Some artists lh'n!' their work is so-good all
.they ‘have to do is wail 1o be dj sered,
They are sure the art world will find them.
However, there are also some very persist-
ent artists competing in vour market who
will take any ();:)pmnmiti@, available o

tive attitude. It maJ\e s A lremem

advance their career. These artists are not
sitving around waiting for things to happen.
These a s are hungry, ambitious, and seri-
ous about making monev as professional
artists and about promoting their artwork.

With the proliferation of arlists in the world,
one oiten wonders how an artist gets zhead.
Certainly collectors, gallery dealers, and
museum curators don’t have the time 1o
meel them all and go o their studios. n a
major art area such as Santz Pe, San
Francisco, or Chicago, it would take all day
every day just t see all the work. What this
means for ambitious artists is that they must
develop strategies and plans so that their art-
work will be seen, collected, and given ongo-
ing exposure by these art professionals.

Action Steps

- Be a visible participant in your art
world. Does anvone have a suggestion
of what that means?

» Commit to at least one exhibition a year.

MYTH Artists Are Not
Business People.

This statement articulates the common mis-
conceptions that artists can’t fearn 10 handle
their own careerand once an artist has gallery
representation, the gallery will handle his or
her career development. These perceptions
are simply not valid. It has been demonstrat-
ed over and over that successful artists have
learned the business of art and have used
their knowledge to advance their career.

As T work with artists around the country, |
meet successful ones that are doing a great
job with their own marketing and promotion.
They tell me that the secret to their success is
that they are having fun and being crestive
while they are taking contmol of their own
careers.

The lesson to remember is that vou should
have a clear understanding of how to pro-
mote your art career and not expect or
assume that other pmpiw in the art \w)rid will
do it for you. :

Action Steps :
S al your

- Take a marketing cla
community college.

- ‘Be creative about markeling yoursell
{husiness c'wd with mmw)

MYTH 7 My Ariwcrk Is S0 Good,
It Will Appedt to Everyone*

Sometimes | hate 1o “be the pﬂ'@nn who'

makes artists undertake a reality’check. Yet »

reatistic view of vour own-work and yoursell

as an artist is essential to w(.ru(,ssml market-
ing. Professional artists must have a very
clear idea of what they are trying tosaccom-
plish, of where 1o {ind the marker for their
artwork, and what steps they need Lo take in

order {or their career tiy flourish.

Artists sometimes develop the atitude that
thelr work is so good that they don’t have to
worry . aboul gaining. exposure for it and
marketing {or it. They think their art appeals
to evervone hecause the limited feedback
from family and friends overwhelmingly
enthusiastic. This is one of the reasons that
showing work 1o a wide variety of people is
so-important. It is particularly important for
artists to seek reviews from other arts pro-
fessionals who have had a broad range of
experience in the art world,

Action Steps

Get eritiques from professional artists

on a regular basis.
« Give criticues (o other artises,

MYTH One Big Break
Will Make My Career.

It can be very hard for artists to promote
themselves. 1t has been deilled into them
that self-promotion is bad and thatif vou are
good at promotion, your artwork is not seri-
ous. IU's amazing to me that art schools don’t
offer classes to help art students prepare [or
the business side of a career in art, Artists
who are waiting for their big break become
resent{ul as the vears go by and their career
does not progress: These are the artists who
have stopped making an effort 1o promote
themselves and vet they don't want other
artists to get ahead of them!

just like any other business, the business of
art supports those who are professional.
What rhis means for artists is that they have
to be prepared to handle important career
opportunities. They also have to be ready 1o
take the next step, whatever it may be. 1
have found that artists who are prepared {or
career moves are the ones who make them.
The art world is.not as patientawith, dxtms
who need a lot of auemmn and. care.

Most successiul amstsmli tell you that their
success is owed 1o one thing: hard work,
They mean that they have been serious
about their art work and their career, They
know all of the details, from the business of
art 1o the networking in the art world. These
artists are focused and ready to handle
opportunities as they come zlong. '

Action Steps

- Maximize your show opportunities,

+ Know who the key art plawas are
A your area.

MY'{H

: Society Owes Artists
aliving. :

Some arfists feel that ir is their right to he
supported by society because what they are
doing is so important, These artists resent
that sociely does not support them financial-




ly in-their creative endeavors. 1 have never
liked working with this type ol artist. These
people are draining to be around and they
never give anyone -else credit for helping
them. Other arts pm(eﬂsqiomls‘ don’twant to
work with artists who have this attitude, 1t
makes itvery difficutt to be-with. artists who
feel that they are “owed” their stccess,

If believed, this myth keeps ‘artists from
being professional and taking control of their
career. Being abié to make a [iv‘n" at one's
art is, something to be proud of.
something that is ov that person by.soci-
ely. The sooner artists start taking responsi-
bility for themselves and their choice of a
_career, the sooner they-will understand what
they need to do to achieve Llwu 'fmls

Action Steps ;
- Keep track of national comimissions,
one-percent programs, get art calendar.

- Research other su(‘cmsml musL
careers.

MYTH
Are Poor.

: All Good Artists .

Some artists think that it is okay, i’ not
preferable, o live the life of the stan'mz
artis‘{; like Vincent van Gogh. The “true”

artist lives in a falling down studio with no
heat in the winter and no A/C in the summer.
Many think this lifestyle is good for artists
because it keeps them in touch with their
crealivity and it keeps their egos in line,
Interestingly, Vincent van Gogh came from a
wealthy family of gallery dealers; and he
himself worked in an important gallery for
six years. While he was a painter his brother

sent him a generpus monthly stipend. So even
the archetvpal starving artist wasa’t doing so

conlribute to greater artistic suc

i is m)(

badly! I fact, a certain amount of comfort can

The “starving artist” is.a myth thar has béen
perpetuated by artists tn make themselves

. [eel better about ot succeeding. Some of

the reasons they may buy into this myth is
that they are scared, insecure,.and can't face

the fact that there is no market for the art

they are creating. This myth becomes a sell-
l’ui’illin‘g prophécy. The pavaff is that vou get
1o feel like the mythological starving artist -
but it’s an empty pavoff.

Artists who approach art as professionals
aren’t emharms ed about their good circum-
stances, They are proud to make a decent
living at selling their artwork and proud to

live i an eavironment that is healthy and

prosperous. These people are committed to
their art and work hard &t it, and they are
well rewarded for their efforts.

Action Steps i

+ Respect you self a5 an artist ~ take
vour profession seriously.

» Create a weekly, monthly, and vearly

budget to work with. k

- Stick-with it

Geoffrey Gorman studied at the Marviand
Institute of Art and the Boston. Museln
School. After finishing his studies, Geoffrey
moved to New Mexico where he set up a
woodworking shop. Fifteen vears ago, he left
the studio to-work in the gallery world. He
eventually became director of the Horwitch
Lew Allen Gallery and the executive director
of the estate of Allan Houser, a renowned
Native American sculptor. ¢

professional artist,

MANY THANKS TO

Tb@ (MENTORS

Jody I)()( (’ur‘)m

I of us at SAQA would like to-extend our sin-
cere appreciation to the mentors at the
Athens conference. Bach meritor, a seasoned
was teamed with three
“mentees” or those with less experience. The
purpose of these mentoring sessions were to
“pick™ the brains of the experienced profes:
sional and to exchange information, ask ques-
tions, and share 1dvax in subjects ranging
from marketing one’s art; approaching
leries, pricing, -exhibiting, efc. Those wonder-
ful mentors whose contributions made this
program an exciting, informative time are:

Sue Benner

Jane Burch Cochran
Judith Confent - -
Caryl Bryer Fallert
Ddrcy Falk

Sharon Herdmgsfeider
Maraiyn Henrion
Wendy Huhn

Phil Jones

Libby Lehman

Linda MacDonald
Patricia Malarcher
Katie Pasquini Masopust
Eleanor McCain
Janeé Sassaman

Carol Taylor

Heather W, Tewell

We applaud vou for making this ses:
resounding success and a favorite to be
carried on! ’

Important Note: Effective with the Fall newsleter,
all member news will be cardied under the
Regional News section of the ewsletter. We have
received many mermber comments that request
more space aikm.zted to include inji:)mmi‘i\«'e arti-
cles and combining Member News in with the
Regional News section. With SAQA's membership
continued growth, this change will allow us to
- accomplish both goals. Please forward your mem-
ber news directly to your Regional Representative
beginning immediately, If vou have an interest in
becoming a Regional Representative, please con-
tact Jody DeCoursin at www.sagadirector.com.

Thank vou for vour input!

Michele Hardy‘ received a Judge’s
Recognition award at the 2001 AQS juried
show for her quilt “Pracking Center.” In

she was the first {iber artist to be
jurfed  into - the New Orleans  Art
Association’s “21st National Juried  Art
Exhibition,” where her work was awén,l}ed
an honorable mention.

January,

Carol Griffiths, Cathie 1. Hoover, and
Yvonne Porcella pariicipated in “Stars
Stitched by Stitching Stars,” an exhibit ol art
quilts and wearables, May - June, McHenry
Museum, Modesto, CA. Porcella was {ea-
tured in a studio interview aired on Channel
G, KVIE Central Valley Chronicles (in CA) with
Betty Vasquez, on April 28.

Meiny Vermaas-van der Heide will he
in the Vision Gallery, Chandler, AZ from May
through August; and “Hanging By a Thread,”
tune - August, Old Main Art (‘ialh)n*, Narthermn
Arizona Undversity, Flagstafl, AZ. “Hanging by
a Thread”™ will also be documented in a CD-
ROM cata[ng featuring the artworks, juror's
statermnents, and biographies.

statement, arli
The Sumiter Gallery ol Art, Sumter, SC, fea-
tures Beth Stewart-Ozark as solo artist

August 10-September 16,

Bonnie Peferson received a cash award
from “Yosemite Renaissance XV1,” and best of
show/purchase award from “Hanging by a
Thread,™ Northern Arizona - University Art
Museum and Galleries




Kim Ritter was the featured artist in
“A Bridge Between Two Centuries” quilt com-
petition and exhibition by the Ocean Waves
Chapter of the NQA, Coral Gables War
Mernorial Youth Center, Coral Gables, Florida.

Virginia A. Spiegel received a sponsor
award from Pax Knits at “Fiber Celebration
20017 ‘Tointon Gallery, Greeley, €O,
March - April. i

Myrna Giesbrecht’s piece, “In My
Mather's Womb” will be hung in_the recep-
tion area of the new offices of the Alberta
Association  of R(’hd])?iltf‘{l()ﬂ ‘Centers,
Calgary, Alberta, Canads.

Margit Morawietz’ quilty: “Cypsy Love”
won first place for Best Use of Color, and sec-
ond place for Intiovative Piecing at the Mid-
Atlantic Quilt Festival XU, Williamsburg, VA.

Judith Plotner will have a solo show at the
Fulton-Montigomery Cnmmimkity College
Perrella Gallery, Johnstown, NY, in Getober,
Judith is also a recipient of an Individual
Artist Grant from the New York State Council
on the Arts Regrant program, o create a
series of art quilts about breast cancer, which
will be exhibited in-four area hospitals.

Audrey Nichols was commissioned to cre-
ate an art quilthonoring mdmm' women f{or
Lh(’ Women's Memorial in Washmomn, DC,
L. the enirance. to -Arlington National
(‘x»mewrv The ‘Diughters of the, American
Revolution magazine pub lished an article on
the Memorial and “The . U.S. Military
Women's Quilt,” in its Novernber 2000 issue.

Marilyn League’s quilt, “Chlorine Cas,”
was chosen as 3
Quilter’s Society -
competition and
Sl‘)(’iet\”s annual”
Paducah, KY in A;mi

Tih annual international
was: disp at the
show and contest in

Jean Limschwager :md She:!a Steers

showed work in *Worth. Repeating,” an
mnovative and contemporary fabric art
show at the Washingion Abbey. Gallery,
Bugene OR, through Julv 31.

Marina . Salume’s quilt, “Blanors Iris”
won Second Place in the Contemporary
Quilts category of the $an Franciseo Quilters
Guild show, San Franciseo, CA; March, and
“Sunflowers by the Sea”won Third Place in
the same : show: ‘ :

Melody Crusi’s exhibition, “New Millen-
nium: Art Quilts tw"f\/leh‘)(iv Lrust” was
shown at the (’ommenrenwm Art (Sali@nv
Tacoma, WA, m April and May.

“Phe Crafts Report,” an ime’ma ionally
respected magazine, will {eature Carolyn
Lee Vehslage’s work and mar!xetuw prac-
tie es in a fulure issue’

 semifinalist in the American

Cindy Rinne’s quilt, “Stars” was se
for. the - “Fourth” Anpual f(,k,mLamporal‘,\*
Califotnia Art Collection” exhibit, State
Capitol Senate Members’ Lounge, represent-
ing the 32nd State Senate District for 2001-
2002, Sacramento, CA.

Arlene Blackburn is showing “I Teach My
Kids to See Color, Cuz Everything 1s Not
Black & White,” in “Roots of Racism:

lgnorance and Pear,” a traveling exhibition;

Vimala McClure’s article, “Settling Down
Into-a Serigs,” illustrated by seven of her
quilts, appeared in the sumumer issue of
“American Quilter” magazine. A diptych cre-
ated by McClure was published in the
March/April 2001  issue ol Piberars
Magazine, illustrating an art;’(‘le about the
traveling - show “The Roots of Racism -
lznorance and Fear.”

Emily Richardson, Sue Benner, Phil
Jones, Nancy Erickson, Sarah Gindel,
Cynthia Nixon, and Heather Allen had
work in the 7th Annual Contemporary Quilt
Exhibition, Gross McCleafl Gallery, April 2007

Carol Taylor’s work was included in Crafts
National 35 at the Zoller Gallery, Pena State
University, PA, in June and july. Another of
Tavior's quilts was acquired by the American
Craft Museum in New York City for its perma-
nent collection and will be included in & trav-
eling exhibit that will run through 2003, The
Museum chose the quilt after seging her work
in SAQA’s * Exit/Enirance” Lxhlhn mtrﬂw

Patricia Gould wnn third piaw inthe art
quilt category at the Albuquerque Fiber Arts
Fiesta {or her work “Blue Cathedral,” a ren-
dering of an Antarctic iceberz, ¢

MARK YOUR

2002 - Santa ’r"e,"‘»!ew Mexico
ay conlerence.in conjunction with
¢ Retreat, March 21 28

2003 = Athens, Ohio

One=day conference in May, again .

in conjunction with Quilt National. Over
Menmn’a! Dav We<>i<(4n(l "

G»i Chz('avo, H linois
A one—dav conference in mn)um tion \mh
the @()%A Exhil m
2005 - Litte Rock, Arkansas
Oy major conlerence, hel d every five vears.
Don't miss th{s onel . L
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TWO DED!VCATE’D ’
volunteers
YWonne Porcella

Recently two dedicated volunteer Board
Members, Maria Hewlett Johnson and Karen
Berkenfeld, resigned from their position. It is
with deep sadness that we accept their resig-
nations as both of these artists contributed
greatly to the past success of SAQA. They are
dedicated artists and have had great success
in the exhibition arena and marketplace,

In addition to Marcia’s position as Secretary
ol the Board, she also handled all of the
Public Relations for the organization. As
Secretary she Rept records ol all the board
meetings and sent out correspondence s
needed. Her expertise”in public relations
greatly influenced how Studio At OQuilt
Associates was perceived and covered by the
press. Marcia diligently sent out press
releases o magazines and managed our
conference and exhibition puablicity. She
also acted as presenter at SAQA conferences,
speaking on the business of art and publici-
ty plans for artists. She wrote a manual for
artists as a reference for publicity. Marcia
also promoted the art quilt and SAQA to
regional museums in her geographical ares
and organized a regional exhibition of arnt
quilts. Marcia and her hushand are prepar-
ing for a new venture of travel and a new
home in beautifl New Mexico, where she
plans to pursue her interest in photography.
We wish them much hdppim’ss and greal
future success,

Karen Berkenfeld served as Vice President
for Professional Artist Members. She held
the artist portfolio files for many years and
sent out slides to interested parties. She pro-’
m()ted the artists’ work by encouraging the
use of the files by musenm professionals
Under Karen's direction,” the files were.
organized and sorted in five file cabinets.
Imagine all this'in a small New York apart-
ment/artist studiol She corresponded with -
PAMS as needed-and fent her artisiic expert-
ise to new artists through dialozue on-how
to improve their portiolio. Kareny mlsu hosted
board meetings at her home and-provided a
cominrtable bed and breakfast {or visiting
board membets. As a member of the seveial
other New York art quiltregional groups she.
helped organize several art quilt exhibits, .
shipping of these exhibits, and regional an
quilt « onferences. Karen is: diso m(erp_ed in
artist books and .she has plans to explore
this medium. She has par ticipated-as a run-
ner in the New York Marathon and contin-
ues her dedication to physical fitness. We
will miss her beautiful and generous spirit
on the board and we wish her well. »




CALL FOR ENTRIES

Quilt 27 “American Art Quilts {or the 21st
Century.” Deadline lor entries is February 1,
2002. Por a prospectus, send SASE* 16: Quilt
21, The Brush Gallery, 236 Market Street,
Lowell, MA 01852, :

Pacific International Quilt Festival, Coraplete
brochure is available on' the Web at
www.quiltfest.com/pigl/pigthome. it

“The Artist as Quiltmaker X.” The Firelands
Association for the Visual Arts. Deadline
September 15, 2001, For entry formy, send
SASE to: FAVA, 39 S Main: Street, Oberlin,
OH 44074, or e-mail FAVAGallerv@dol.com.
Juror: Dr. Carolyn Mazloomi

Bayeaux Callery of Contemporany Textile Art,
Denver, CO, seeks liber art with images relat-
ing to breast cancer for exhibition and sale
during Breast Cancer Awareness month in
October. Entry deadline is August 20, 2001,
For more information, call 720-359-0990 or
e-mail to: cstromain@earthlink.net,

“Material History A Cultural Exploration in
Fiber and Glass.” An exhibition -creating a

dialogue berween traditional/ritual uses of

fiber and glass and contemporary implemen-
tation of these materials. ‘Sead up o 10
slides and resume. No entry fee. Deadline
not provided. For more information, please
contact:. -Starr Gallery, Jewish Community
Center of Greater Boston, 333 Nahanton St,
Newton MA 02459 or call 617-558-6484.
“Fine Focus 2002.” Entries must be between
8 and 13 inches in size. Entry deadline
October 10, 2001. $20 for up to three works.
SASE [or entry form: PFine Focus, 315
Burlington Ave,, Billings, M1 59101 Or e-mail:
kritquilt@email. msn.com’ {put. “PF entry
form” in the subject line).. Bmail address:
www. quiltart.com/ff

“Cralt Forms 2001.” $3,000 cash awards and
group - or-solo exhibitions. ‘Entry fee $20.
Deadline, October 2, 2001, Prospectus, send
SASE®to Wayne Art Center, 413 Maplewood
Avenue, Wavne, PA 19087, or email us al:
www.wayneart.com.

Art Quilts-at the Sedgewick 2002, Por prospec-
tus;-send SASE® to Deborah Schwartzman,
646 Weslview Street, Philadelphia; PA 19119,

hurors: Karen Berkenfeld, Bruce Hoflman, Dr

Wilys Winegrad..
Quilt Bxpo VI 2002 in Europe. “Feel Free”

presented by Husqvarna Viking, an interma- -

tional quilt competition juried and judged
competition.” Dossier due September 15,
2001, For more Inlormation, please email:
jacqueline.govin@wanadoo. ir

ON EXHIBIT

“Kimoro Kinship.” The San Jfose Museum of
Quilts and Textiles will show.z multi-textile
exhibition of kimono, .both ‘traditional and
contemporary, and other kimona-inspired
artforms, July 20-September 9. 110 Paseo de
San Antonio, San jose, CA 951 12-3639.

“Fine Fiber: Art for the 21st Century.” Friends
ol Fiber Art International, at the Hinsdale
Center for the Arts, 5903 S. County Line
Road, Hinsdale, 1L from Sept 9 - Oct. 1, 2001;
and at SOFA Chicazo, Navy Pier, Chicago, 1L
from Oct 4 -7, 2001, On Oct. 6, séveral 6f the
tepresented artists will speak, show
and explain the various techninues they use.
This exhibition showcases the dirsction of
fiber art forms for the new millennium. Call
T08-246-9466 or write to Box 468-T, Western.
Springs, 1L 60558 formore information. ¢ .

gallery page

Due to im:réczsing Costs, we are nominally rais-
ing the prices to create, upduate, and maintain
the gallery pages on the SAQA Web site. These
Increases go into effect on June 30, 2001, Af of
the fees to create a new page will be raised by
$10. The maintenance fee will be. raised from
$15 t0 $20, and the fee to change images that
are seént in digital format will be increased from
$5 to $H). )

Note: We understand that not everyone is com-
puter-literate. If you don’t understand any of
the terms used below, please contact Wendy
Huhn via e-muail: WChuhn@aol.com and she
will work with you to get an explanation.

New Fee Structure for Initiating
a New Page s

1,860 1f voui provide the text and two images in
digital form {within'an e-mail - forwarded as a

text file or Word/WordPerfect/Works document, .
attached to-an e-mail, or on a diskette sént

through the mail). The content can include
unlimited hypertext links. The text should fit on
an 8 1727 x 117 page or smaller. Send images as
JPEG, EPS, or TIF files via e-mail, or save them
to a CD-ROM or diskette, and mail them to_the
designer. Do not send images saved as GIF or
any format not listed above.

2. 870 if you provide text in digital format,
but the images as printed postcards-or print-
ed photographs o the designer to scan,
place, -etc. NOTE: Add an additional $50 o
the total cost of this option il vou send two
slides or transparencies, or one slide and one
transparency, '

slides, -

A NEW MEMBERS
Bob Adams, Lafayetie, IN' i
Doring-Albert, Paradise, PA

Katherine Kerr Allen, Ft Lavderdale, FL
Kate Alfison, Chino Valley, AZ

Elizabeth Amigo, Alto, INM

Cathy ‘Anderson, Los Alamos; NA
Margaret Anderson, Sedong, AZ
Marion Aust, Leesburg, VA

Sharon Hammer Boker, Findlay, OH
Christine Beard, San Francisco, CA
Madeline-Jean Buerer, Nevada City, CA
Paet Burcham, Cleveland, OH:

Jan, Burgess, Ann Arbor, Mi

" Paula’ Callaghon, Asheville, NC

Marilyn McKenize Chaffee, Poway, CA
Barbara O.:Cohen, Denver, CO .
Dena Dale Crain, Nakuru, Africa
Carole Cunningham, Arcadia, CA
Kathy Davie, Denver, CO ’
Linda G."Dawson, St.-Petersburg, FL
Mickey Depre, Oak Lawn, L

Joan Lockburner Dewel, Richford, NY
Linda Deversaux, Lakewood, WA
Suzie Diver, Colleyville, TX ‘
Mary Pat Donaldson, Greaf River, NY
Nicole Dunn, tos Alamos, NM

Robbi Joy. Eklow;’ Grayslake, iL

Diane Eyermdn, Chillicothe, OH

Yad! Flannery, Santa Fe, NM

Dale Fleming, Walnut Creek, CA
Cathy Franks, Carmel, IN

Donna Gadbois, White Rock, NM
Dottie Ganit, Leesville, SC

Gail Garber,: Abbuquerque, NM
Marlene Glickman, Clearwatar, FL
Valerie S. Goodwin RA., Tallahasses, FL
Maria Groat, Bainbridge Island, WA
Roberta Gundersen, San Gabriel, CA
Catherine Guy, Chanhassen, MN
tisa Hale, Santa Fe,; NM :
Sheri Hausmdn, Herman, MO

Fay C. Gayle Hickle, Orlondo, FL
Nancy Hinds, Covington, LA -
Donna June Katz, Chicago, 1L

Judy Langille, Oak Point, 1L

Kim LaPolla, Los Altos; CA

Sue Laurent, Austin, TX .

J Loesch, Kansas City, MO

Martha lombardi, Silver Lake, OH
Kathleen Loomis, Louisville; KY
Mirfam L. Machell, Escondido, CA
JoEllg Manning, Green Cove Springs, Fi
Laura Marth, Madison, Wi i
Diana McClun, Walnut Creek, CA
Judith Mclyrin, Chanfilly, VA

Paiti McQuillin, Gig Harbor, WA
Kay Moore, Edmond, OK  ~ .
Alison Muir, Neulral Bay, Australio
Peggy Muth, Columbia, MD
Jon-Myers-Newbury, Pitisburgh, PA
Sve E. Olsen, Verdi, NV

Margaret Peterson, Waukesha, Wi
linda M. Poole, Milford, PA

Kim Power, Washington, DC

Ann Randall, Tesuque, NM

Lisa Scaglione, Santa Ana, CA
Batbara Schneider, McHenry, IL
Linda M. Schutz, Carver, MPN
Judith-Shevell, Bridgewater, NJ

Nina Shoriridge, Fairfax, CA

Ponna Sinrud, Oaklon, YA

Brenda Smith, Kingsman, AZ

Kay Koeper Sorensen, Salem, W1 -
Marti Stave, Bainbridge Island, WA
Kathryn Stenstrom, Clinton, NY
Andrea Stern, Chauncey, OH
Barbara Stewart, Jupiter, FL

Jone Stinson, Anchorage, AK
Candace Tucker, White Pine, IN
Julie Upshaw, Dallas, TX

Barbara Watler, Hollywood, FL
Nancy Kay Webb, Durham, NC
Carolyn Wentworth, Dallas, TX

Carol Frank Wineman, Ann Arbor, M
Colleen Wise, Puyallup, WA
Michele Wisla, Maryland Heights, MO
Sandra Wright, Taos, NM

Valerie Zeman, Hunfington, NY




3. $85 if vou provide neither the text nor the
images in digital format. NOTE: Add an addi-
tional $50 to the total cost of this option if
vou send two slides or transparencies, or
one slide and one transparency.

Updating an Existing Page

structure for updating vour page
after it has been created is as bllows:

1. No charge for minor text changes that are
submitted digitally (this means embedded in
an e-mail imessage, as an attached Word doe-
ument, or on a CD ROM or diskette].

2. $20/hour if the designer has 1o retvpe text
from a printed or faxed copy.

3.1 the new image(s! are sent in a JPEG,
EPS, or TIF format {no other format is
- accepled], there is a $10/image charge for
switching out images.

4. $10/image to have the designer scan,
adjust, etc. the new images from posicards
or printed photos.

5. 830/image charge il you send slides or
transparencies o replace your existing
images and vou want the ¢ esigner to scan,
adjust, ete. them,

There will also be an annual $20 hosting fee
for each artist who has a gallery page. This
will be over and above what vou might pay
al any time during the vear 1o update your
page. However, if vou will be initiating a new
page on the SAQA site, this $20 fee will be
waived for the first vear only,

“When you are ready to send your informa-
tion and images, please send them directly
o our designer, Hong £ Huynh. Her e-mail is
hphuynh@sunnysideupdesign.com. Her
mail-ng address is: Suanvside Up Design,
640 Bart Smith Lane, Smithfield, KY 20068,

Payment, along with a note saving exactly
what you would like to do with vour page
and what/how yvou are sending vour infor-
mation and images, should be mailed 1o
SAQA/Wendy Huhn, PO Box 287, Dexter, OR
97431, Make checks pavable o Studio Art
Quilt Associates. Il vou have any questions,
please e-mail Jody L. DeCoursin at sagadirec-
ol.com. ¢

tore

BOOK REVIEWS’

Eileen F. Doughty

How to Survive and Prosper as an Artist:
Selling Yourself Without Selling Your Soul
By Caroll Michels. Published by Henry Holt
and Company, Inc.,, 1997, 315 pages,

$14.95 paperback.

Taking the Leap: Building a Career as «
Visual Artist

By Cay lang. Published by Chronicle
Books, 1998, 203 pages, $16.95 paperback.
Think of words that deseribe the myriad
tasks required ol an artist. Plan, ponder,

emote, create, design, decide, produce... But

does “markel” come to mind? In order o
have successiul careers as visual artists, we

must know how to market our art. Either of
these two bouks would make a great addi-
tion to any artist’s {ibrary,

Though both books were written for visual
artists in general, most of the material will be
useful for any art quilter. Michels seems to
caver every imaginable subject pertaining to
making a living a5 an artist, including what
to do with vour time when you aren’t mak-
ing arL. She discusses a dozen different types
of exhibition venues, gelting grants, Internel
resources, publicity, networking, and devel-
oping an artist’s packet. Lang deals with
many ol the same subjects, but not always in
depth.  She does have an entire detailed
chapter on staging an exhibition, and covers
the artist’s packet more {ully,

Lang seems o delight in being an artist and
in helping artists. Her book was developed
from a six-month practicum she taught
Michels, previously a successlul artist, based
her book on 20 years experience as an
arlist’s consultant. Some parts of her writing
I {ound not ugeful, such as her analysis of the
motivations and personality types of artists
and dealers. She apparently believes that the
majority of artists feel insecure and power-
less; that many dealers are sleazy, and many
galleries are unethical. However, she did ask
some excellent questions, such as: why do
most galleries require slides, even rom pho-
tographers? She recommends rethinking
presentation packages. For example, create’a
promotional brochure to send to galleries,
instead of a slide packel. This gives vour art
a bettér chance since they probably won't
project the slides, but look at them with a
loupe or even naked eve. [t is also more cost-
effective than having 30 sets of slides made
up for circulation,

Another interesting question Michels asks is

why artists should have to pay jurving (e
She quotes art critic Joan Altabe, *What
wauld vou think of a theater that charged
the performers rather than the audiences?”
Lang believes juried shows are low slatus,
costly 1o the artist, and don’t necessarily
advance the artist’s career.

tang's book is written in an informal style,
with lots of white space, two-color printing,
and a cartoon or other graphic at the start of
each chapter. There are 30 pages of appen-
dices, and an index. The appendices cover
books, periodicals, organizations, legal help,
and similar topics.

Michels’ book is much more dense—there is
very little white space, and il is not a quick

read. The text is liberally peppered with ref- .

erences (o organizations and publications, as
well as o other sections of the hook. The
appendix is huge: over 90 pages of small
print on almost 40 subjects.  There is an
index as well.

Both hooks encourage readers to take con-
trol of their own careers. Success as an artist
depends somewhat on talent, but even more
so on alot ol hard work. ¢

Thanks

FOR THE MEMORIES ...

The past and present members of SAQA Board
of Directors deserve a heartfelt “Thank You’ for
their many years of unseljish service. Together
they were able to build a viable, strong, grow-
ing organization founded to promote art quilts

and the artists who make them.

SAQA is over a decade old and | was proud 1o
serve as a member of the Board during the
important developmental yvears of our non-
profit organization. During that time, as one or
another member of the Board sent in their res-
[gnation, it was a sad day for me personally vet
to be honest, each member had provided o
valuable contribution with their particolor

expertise and it was time for others to serve.,

With the tremendous increase in membership

during the past vear and a wonderful support-
ive Board of Divectors, it is time for me to move
to an advisory position. My interests lie with
the development of the SAQA archives and
future repository for our records, D will continue
to manage our history and be proud as Katie
and the Beard continue to build upon our
strong foundation, ’
- Yvonne Porcella

SAQA]/)BOARD

changes

Yyonne Porcella has stepped down as 8 mem-
ber of the Board of Direviors, and into a new
role on the Board of Advisors. Phil Jones, from
Topeka, Kansas, is the newest member of our
Board of Directors. His e-mail address is
philjoy@aol.com Welcome!
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